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Abstract

This research aims to study the factors of innovation affected to the success of
online travel agent company. This research is quantitative in nature; data were collected
through an online questionnaire, which was distributed to a sample of respondents from
the employees in the online travel agent successes company. The research results indicate
that managerial innovation and organization innovation factors directly affects the value
innovation. Accordingly, the value innovation factor directly affects the success of the
company. This research will help the Online Travel Agent Company to apply the results
and improve the organization successful.
Keywords: Organization innovation, Innovation, Online Travel Agent, Managerial

Innovation, Value Innovation
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